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Objectives

Collaborate and align on a shared vision for Amica imagery between 

Cronin and Amica. 

Identify opportunities to express and elevate the Amica brand visually 

in fresh and innovative ways.
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Insurance is invisible! 

Many people don’t understand insurance, including those who have it. They know they have a policy, 

but they don’t know what it covers. And since they can’t actually see insurance, they hope whatever 

coverage they have will be good enough. 

So, how do you quantify a misunderstood and invisible product? 

Well, you could take the expected route and show the objects it protects: houses, cars, flat-screen TVs. 
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Amica becomes relatable  
when we capture the  
truth in life instead of the 
idealized version of it.

But the truth is that Amica is always there…watchful, patient and tireless. 

We’re with you at every moment, not just the perfect ones. 

So it’s better to go deeper to get a sense of consumers’ everyday 

motivations and desires. Let’s show how insurance enriches and  

enables lives with the knowledge that the things that mean so much 

to us are safe and sound with the help of Amica. 
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By following this guide, we’ll capture real, authentic moments 
that demonstrate Amica’s thoughtful dedication to protecting 
the Value Payers themselves – their lifestyles, experience and 
happiness – and not just the things they own.

These moments will resonate with Value Payers and help 
connect them to the Amica brand in a relatable way.

We’ll show the real things that Amica protects, turning 
insurance from an invisible product into something with  
true meaning that serves and enables people. 
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AUTO

WE DON’T JUST PROTECT THE CAR, 
BUT THE PASSENGERS, PLACES AND 

POSSIBILITIES IT ENABLES. 
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Auto
Your car has four wheels and a half-ton of metal. So it’s nice to know that’ll all be covered if you get 
into a fender bender. But we think it’s just as important to know that the way you commute to work, 
take your children to school, or experience new adventures is protected, too. Because your car is 
more than just a car; it lets you live your life.
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Auto



99



1010



1111



12

HOME

WE DON’T JUST PROTECT 
THE HOUSE, BUT THE LIFE THAT 

TAKES PLACE IN IT. 
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Home
In everything we do, we aim to inspire trust through honesty. We’ll help visualize the value 
Amica brings to homeowners by capturing those candid moments when our customers have 
peace of mind, or are enjoying a quiet moment with their loved ones. 
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Home
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RENTERS / CONDO

WE PROTECT MORE THAN YOUR 
POSSESSIONS. WE PROTECT HOW 

THEY TRANSFORM YOUR NEW PLACE 
INTO YOUR HOME.
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Renters / Condo
Moving to a new place is exciting. After numerous showings and applications, the move-in date is 
finally here. There is a sense of joy and pride in having your own place. Amica’s here to help you 
celebrate this moment and the many more to come in as you turn this empty place into a home.
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Renters / Condo
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LIFE

IT’S NOT JUST WHO WE PROTECT, 
BUT YOUR ABILITY TO CONTINUE 

TO PROVIDE FOR THOSE WHO 
DEPEND ON YOU.  
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Life
It’s valuable to know that the things you’ve worked so hard for are protected. But it’s 
immeasurable to know that the people you love will be taken care of even if you’re not there. 
Amica can help give us that knowledge, which in turn, gives us a greater thirst to make lasting 
memories every single day. 
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Life
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Photography Approach

01 02 03 04Be a keen observer of 

how life surrounds the 

things that we insure.

Be nimble and 

capture the truth in 

that moment versus 

the perfection.

Capture a sense 

of joy, tranquility, 

contentment and 

empowerment.

Find candid imagery 

that feels authentic 

and selfless. Real 

people vs. models.
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The Way Forward

The images shown here are meant to serve as a starting point  

for aesthetic alignment. From here, we will build out a larger 

collection of images for use, and then quarterly we will revisit  

our library to add new options.



Thank You!


